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Atypical Fashion Magazine
In Hong Kong

MI NG /s —launched in 2014 as a monthly
supplement of Ming Pao Weekly and then published
independently in March 2018, offers stylish content and
in-depth articles on fashion, beauty, and luxuries via

print, website and social media channels.
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MAGAZINE
CONTENTS

1/ WE ARE MING’S

2/ FASHION NARRATIVES IN MING’S UNIQUE STYLE;

3/ COVER PERSON: ACTORS/ UPCOMING TALENTS/ CREATIVES/ ARTISTS ETC
4/ VIEWS: EXPLORE FASHION PHENOMENON BEYOND FASHION

5/ INSIGHTS: ART & CULTURAL STORIES
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MAGAZINE
CONTENTS

6/ INTERVIEWS OF HONG KONG CREATIVE PEOPLE: FASHION DESIGNER, ILLUSTRATOR, ETC.

7/ GUEST EDITOR (IRREGULARLY): INVITE LOCAL TALENTED CREATIVE TO CONTRIBUTE A FEATURE
8/ CURIORSITY OF CABINET: NEW IDEAS FOR THE MONTH

9/ COLUMIST: FROM FASHION TO ART TO LIFESTYLE
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DELVAUX STATE OF MIND
CONVERSATION WITH CHRISTINA ZELLER
ARTISTIC DIRECTOR OF DELVAUX

DELVAUX MUSEUM

M A EDELVAUX.COMMM S |
s A—ERE
#4k : 7, BOULEVARD LOUIS SCHMIDTLAAN,
1040 BRUSSELS

DELVAUXMEFRXEMTROME 81
+TAHCEENRASBMETERGTH &
FERAIRRUNETRNR - MA1900%F
VoRKNRT  XENWERIAE 2R
EMMEFRIRMNES  NWRI10ITHIN
—BEENH  MEM THARHNWGTRE -
DELVAUX{7 & # ®JEAN MARC LOUBIER
Rl RENEINROATURN SRR -
BPRRERIR MW BDELVAUXE W
AR RERESALHBOHSE RN
W HMRMWDELVAUXBM S &% -

1 MR- EARBRILLANTF QMR AL +
NRARLEE ARG TRNES “SIMPLICITY IS
THE ULTIMATE SOPHISTICATION" » M@ MevE
2+ WP ADELVAUXTTE MR JEAN MARC LOUBIER

2 HEERTARRMEENENELRE

LHANNINEARNTRNCFANNNAR
FEBUNARNMERE  EHRN  FER
MERMMRT

A RBFZHEFAMAMNMMFBRILLANTRRD »
HERERNARKEN  MARRNYAL
nit .

5. LFTENNENTORNONKNES B
BIMARTIN MARGIELAZE 1983 0 A A2 MM =

b RA-ANDNNUSERRS  HESERER
HFRER FPREANSENENNARHAE
MM FRINTEMPETEN S MAEND «

7. EAROCLUTCHR 1900 F 8K B ¥ B R %S
GHORY - UFEWE QN F TR HMWA
QEDHBTE RANS  NNEQNRSE -

5 RE—RUEHBARE  ANST - BRNL
A HERFLRENY




JAN 2023: SELF
(Tiffany & Co.)

NOV 2022: DREAM
(Chanel)

OCT 2022: NEW LANGUAGE DE.C 2022: PRIORITY#
(Calvin Klein) (Aigle)
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MING’S TARGET READERS

¥ MING’S TARGET READERS Yy

~ ..
* Age Group: 20-45 %

 Taste & classy

PO
Foag

 Fashion-conscious o

llllll

* Creative minds of substance & style

e Curious/ Passionate/ Stylish

* Independent thinking

M1 NGS Media Kit 2023 #10 9



DIGITAL

www.mings.hk
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http://www.mings.hk/

DIGITAL PLATFORM

M1 NG’S FASHION  BEAUTY

FASHION ©
FASHION INSIGHT
& CREATIVES

O MAGAZINE
FASHION STORY

BEAUTY O © SUBSCRIPTION
FIRST HAND BEAUTY EBOOK:EBOOK.MPWEEKLY.COM
NEWS
HANNA CHAN FEH © s5HEEERFTHIRAIRATT | PERSC
© OPINION
LIFESTYLE ©

COLUMNISTS SHARING

DESIGNERS’ INTERVIEW & FASHION

ARCHIVE

HANNA CHAN B © SHB(SELRER
WARBYBLARS) | PERSONA
3|

Website: www.mings.hk f’ @ °
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https://www.mings.hk/
https://www.facebook.com/mpw.mings/
https://www.instagram.com/mings.hk/
https://www.youtube.com/user/mpwmings

K] ming’s

10:25 ol LTE @

< QO Ming's

Ming's @

Media/news company

B -

mings.hk

%' i Samuel, Vivian, Joanna and 123,573
others like this
Home Posts Videos Photos About

About

@ http:/fwww.mings.hk/
® Send message

R, 3605 3705

(3 Media/news company

® @ 8 0

Watch Marketplace  Notifications

N G'S Media Kit 2023 #10

FACEBOOK / INSTAGRAM

3:37 al LTE®
< Q. Ming's »
Home Posts Videos Photos About Revi

Ming's @

3h- O

[HIGHLIGHT]| Chopard SEMRESFWISBNE » &

WRE - MBIXRE - SE - TEAICEARARTY 57
HAMY » UR—HIFREXBHEMHPERAR... See more

wineh

26 views @~

Revi
() comment 4> Share

wines Ming's @
4h-0

|BEAUTY | RAEERDMNEEN © LIFY BREESR
R !

o I

mings.hk

A F O O

Marketplace Profile Notifications.

) mings.hk

ol LTE®

mings.hk

5275 28.6k

516
Posts Followers Following

MING'S Official

Magazine

CURIOSITIES OF FASHION - ALTERNATIVE - VISIONARY
STORYTELLER

#MINGSLENS #MINGSTYLE ¢ #MINGSRUNWAY
#MINGSBEAUTY f| #MINGSTHESIS # #DEARBOI&
Ink.bio/US4R

o) F by
Q&B and 9 others

BEAUTY  MINGS PICK MINGS ARC.. FW 2021 COVERP

ol LTE®

MINGS.HK

Posts Follow

’ mings.hk

Qv W

119 likes

mings.hk #mingstory i iR AR @ader_error X @zara B
FAMH AZ COLLECTIONy - Bt 12 A 6 BFMEERE - FHt
F -~ BFAEFRK10 EEARM ZARA EEHEERE - D more

j0 - See Translation

. minas.hk
A Q &
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https://www.facebook.com/mpw.mings/
https://www.instagram.com/mings.hk/

DIGITAL PLATFORM

Digital Insight

mpw.mings (@) mings.hk 2 minG's

MAGAZINE MING’S

Male (34%), Female (66%) ' Male (42%), Female (58%) Followers: 128k+ Followers: 31.2k+ Subscribers: 6.3k+

Male (34%), Female (66%) Male (37%), Female (63%) | Male (66%), Female (34%)

Age:

18-24 (18%)
25-34 (28%)
35-44 (22%)
45-54 (18%)
55+ (14%)

Age:

18-24 (15%)
25-34 (27%)
35-44 (21%)
45+ (30%)

Age:

18-24 (32%)
25-34 (57%)
35-44 (8%)
45-44 (1%)
55+ (2%)

Age:

18-24 (18%)
25-34 (47%)
35-44 (24%)
45-54 (7%)
55+ (4%)

Age:

18-24 (14%)
25-34 (39%)
35-44 (30%)
45-54 (10%)
55+ (6%)

High Education Level
University and above (60%)

Avg monthly page view
328k

Avg monthly post reach
277k+

Avg Monthly Video Views
21.4K+

Avg monthly post reach
2.37M+

High Occupation Level
Professional, Manager,
Executive (30%)

Avg monthly users
126k+

Avg Monthly CTR
5.5%

Avg monthly impressions
2.51M+

Avg monthly impressions
309k+

Avg monthly sessions
140k+ Avg Monthly Impressions

228.9K+

High Income level
Monthly Household
Income HK$50k+ (38%)

Interaction rate
5.6%

Engagement rate
3.7%

M I NG'S MediaKit 2023 #10 Source: Google Analytics, Facebook. Instagram, YouTube NOV — DEC 2022


https://ebook.mpweekly.com/bookshelf?active=mings
https://www.mings.hk/
https://www.facebook.com/mpw.mings
https://www.instagram.com/mings.hk/
https://www.youtube.com/@mpwmings

VIDEO PRODUCTION



YOUTUBE CHANNEL

THAT SHOPPP!
(A SERIES OF HONG KONG LOCAL SHOPS)

| THINK YOU ARE INTERESTING
(ARTIST'S INTERVIEW)

Manson 3E X 1!
S (O] AR )

HEAMBCEEE : SIMPLE
LEGEND SHOP BVt & /&

o SEE YA LATER
OBIECTS X RE=E

(A SERIES OF HONG KONG LOCAL CREATIVES)

HILEﬁ HEE - MORER—1%
m\//J\\ 7][] E/Jf?jxig—igé
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EBEEH AT EESE RAKUDA 5 £ &)

IN CONVERSATION WITH (DESIGNER)

rﬂ%%u AL 58 mAE FEASTON

MINGS RADIO - MONDAY IS NOT BLUE

B (EERRE)

EERIREE (FBEEFES)

MING'S $IH#XZ5 | COVER PERSONA

AGA L BNREBRE AR R B %

A5 251 EE %2 FASHION STORYTELLERS

n gt
g S |

ESEUE 7 FEASTON 38 LRI [E
$ =2 ZEF pAUL
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https://www.youtube.com/watch?v=KNMM0fLm5Os
https://www.youtube.com/watch?v=8RAyXM_oOAM
https://www.youtube.com/watch?v=VPxcCeIdqpM&list=PLQR0VU6MTf8IZvFb1wlmJaOddGcXRSNRw&index=5
https://www.youtube.com/watch?v=IeVi8SOgVSY
https://www.youtube.com/watch?v=iSmQJvDc8As
https://www.youtube.com/watch?v=nONvxhsP8ww
https://www.youtube.com/watch?v=dQWTyQX1fpU
https://www.youtube.com/watch?v=SKZyHTfb1tE&list=PLQR0VU6MTf8J5d6uX61aAoVg22ie1YLeI&index=3

M1 NGS

VIDEO PRODUCTION

"2 Design
Q that
moves

EMBREIM WF-1000XM4

5% R R IR 1

Ed
Noise eling\C

WEZBHRBIT S

023 July.2021

-

Descente x BBE Yoshi Yamamoto Anson Lo Chanel No.5 Cecilia Choi

Production Details:

e Creative idea and key concept development

e Script writing, art direction and supervision

e Lining up talents (outfits, hair and makeup artists are not included)

Pre-production preparations:
e Site research & inspection; props preparation

Post-production work:
e Editing, voice-over & Chinese sub-title

e Color tuning, sound mixing, background music, graphic
illustration

e Buy out fee is negotiable
Quotation upon request

Media Kit 2023 #10
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https://www.youtube.com/watch?v=zcRBjStwJuo
https://www.youtube.com/watch?v=9fwdbFFChJ4
https://www.youtube.com/watch?v=zE5e-i1yal0
https://www.facebook.com/watch/?v=537841073988960
https://www.youtube.com/watch?v=oKSC4d1B0YU
https://www.youtube.com/watch?v=15LUHt85AbQ

CLUB MING

Club Ming provides trendy and unique lifestyle information / experience to the members and

subscribers of MING PAO WEEKLY, MING’S, MING WATCH, including beauty, fashion, health, Q&WJ 2 s
Mre e a i)
travel, investment etc.

SHANGHAI TANG
BO ¥ e

Ming's @

IS L LA TL DI DAL e L] 1L Pl
L CLEET VLT DA F TR T PR R G
RN+ SR REN

LRRENHAREMDAARNRAN®
ANAERE T B AA - WE TR R KR ORHAR -

EITEMMIME Y L HMM KR WM shanghaitang.com i
ERLEEE TMINGS105 W55/ WM N6 ERUD

ERNRE SR L

B3 svatsitang  (G) shanghaitang

BlRA
CLUB MING W B

LRI R B85 B
GIVENCHY
HRZX

IMING

——

: shanghaitang.com
WRARE BXEMHE 7&

I 45 48 67 % 2% 5% 1 Artisenses x MING’S 7% 7k 2 %

Ad Format Dimensions (pixels) Package Appear at File Fomat Unit Rate
Solo Email
eDM 750px/W- - One Media Group Members (CLUB MING) EMAIL GIF / JPG / @ $2.0
(No Limit with height) | - Selected target group based on demographics and HTML
interests

*Minimum Entry Fee is $10,000 (net).

M1 NG S MediaKit 2023 #10



BUSINESS SOLUTIONS

TEL

FAX

EMAIL

WEB

(852) 3605 3778
(852) 2595 9170
mpwsales@omghk.com

www.mings.hk

[l ® O

MI NG S

Media Kit 2023 #10


mailto:mpwsales@omghk.com
http://www.mings.hk
https://www.facebook.com/mpw.mings/
https://www.instagram.com/mings.hk/
https://www.youtube.com/user/mpwmings
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PRINT ADVERTISING SPECIFICATION

“ PRIORTTI
S |

Media Kit 2023 #10

Frequency
Monthly

Specification
230mm (W) x 300mm (H)

Paper
Cover: 260gsm B/S Artcard with lamination
Text:  95gsm artpaper

Binding
Perfect binding

Booking deadline
6 weeks prior to publication date

Material deadline
2 weeks prior to publication date

*Exclude the prime positions

20



PRINT ADVERTISING SPECIFICATION

Cost Remarks Digital File Specification (PDF files preferred)
Advertising Agency Commission Image resolution Images in CMYK Outlined fonts
15% (only offer to accredited @ 300 dpi @ ISO 39L Standard All fonts must be converted to outline
advertising agency)
_ . _ PDF Format Color Proof Email
Fixed Position loading
+30% (subject to availability) ] o _ )
e Version 1.4 e Digital Proof in ISO 39L e File under 5MB can
Consecutive Pages e PDF standard: PDF/X- Standard (complies with be delivered by e-
+10% 1a ISO 12647-7) mail
e File must include e Color proof with e For file size over 5MB,
Advertorial Loading a.Registration marks; proof control please upload to an FTP
+15% (advertising material b.Crop Marks; “passed sticker” server
should be submitted 14 days c. Bleed Marks; o If the client/ agency ¢ FTP server: Please contact
prior to publication date for d.Color Bars; cannot provide the ISO our advertl_slng
MING Style’s approval) e.Page Information 39L standard and passed representatives
sticker, MING’S will not
Additional spot colour be responsible for any Screen ruling
+25% each colour discrepancy or e 175 line /inch
compensation

Terms of Business

1. The publisher reserves the right to refuse publishing any material supplied by the Advertiser or the Advertising Agent.

2. Fixed position advertisements are only available at an additional charge.

3. Late delivery of advertising materials or non-compliance with specified deadlines will result in forfeiture of the space booked but the Advertiser and the Advertising Agent shall still be

liable to pay the charges therefore.

In case of failure to deliver materials before the specified deadline for whatever reason, the publisher may use its discretion in re-running a previous adv. of similar size.

No cancellation will be accepted on prime position advertisements.

No cancellation is acceptable after the date of material deadline.

The Advertiser and/or the Advertising Agency (collectively the “Advertiser”) are advised of understanding of the provisions of the amended Trade Descriptions Ordinance (Cap.362)

and its relevant general guidelines & regulations (the “TDO"). All advertising materials submitted to us/the placing of an order for advertisement shall fully comply with the TDO or

any laws and regulations as shall be amended from time to time under the laws of Hong Kong SAR. The Advertiser warrants and confirms the agreement to comply with and to

procure its employees & authorized representatives and/or agents to comply with the TDO. The Advertiser (including the Advertising Agency) agrees to indemnify the publisher, One

Media Group and keep One Media Group and its directors, shadow directors, employees, company secretary, principal officers, managers, agents, contractors or any of them fully

indemnified against any claims, demand, actions, costs, liabilities, damages, proceedings and expenses suffered or incurred.

8. Third Party Rights - No person or entity other than the contracting parties under the advertisement contract/agreement, will have any right under the Contracts (Rights of Third
Parties) Ordinance (Gap 623) of the Laws of Hong Kong to enforce any terms and conditions of the advertisement contract/agreement.

M I NG'S Media Kit 2023 #10 21
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(Effective from Jan 2023 issue)

PRINT ADVERTISING RATE CARD

Position Rate (HKD) Trim Size W*H Type Area W*H
(mm) (mm)
1x 3x 6Xx 12x
Inside Front Cover Spread | Double Page Spread| $189,000 $178,500 $168,000 $157,500 446 * 300 436 * 290
Inside Front Cover Full Page $96,600 $92,400 $89,250 $84,000 223 * 300 213 * 290
Full Page Facing Table
* *
of Contents/ Editors Full Page $65,100 $60,900 $57,750 $54,600 230 * 300 220 * 290
Note
1st Half of the Magazine Full Page $54,600 $51,450 $48,300 $46,200 230 * 300 220 * 290
Double Page Spread| $107,100  $100,800 $95,550 $90,300 460 * 300 450 * 290
R.O.P. Full Page $53,340 $50,400 $47,250 $45,150 230 * 300 220 * 290
Double Page Spread| $106,050 $99,750 $94,500 $89,250 460 * 300 450 * 290
Inside Back Full Page $65,100 $60,900 $57,750 $54,600 223 * 300 213 * 290
Inside Back Spread Double Page Spread| $126,000 $113,400 $110,250 $105,000 446 * 300 436 * 290
Outside Back Cover Full Page $144,900 $136,500 $126,000 $115,500 230 * 300 220 * 290

Remarks:

1. Thematic Booklet: Cost subject to creative, material, printing specification and number of copies.
2. Special Creative: The rate for loose insert, special colour, gate-fold & other non-standard advertising formats are available by special request.

* For Double Page Spread, please reserve 3mm on each side for gutter. Bleed margin: 5mm on each side

Screen line: 175

M1 NGS

Media Kit 2023 #10



LARGE RECTANGLE (LREC)

Mobile and Desktop

FASHION BEAUTY LIFESTYLE OPINION MAGAZINE

FASHION

FENTY BEAUTY BRI @R : K5

REY - HERREZBER —
1

B oSS
TEJEAN-PAUL GAULTIEREBIASERTS » — RAF SIMONS FW20 | ISR @IRTE T—RIIME S SEESREHENE
EEBMN997FEREHRES SHPIRIREY » FFTE2002FE R BARRTIE HYF (BRI B EXE |
P T UNDERCOVER FW20
[Rof Simons | (156 (2620w ] (5% [58 ) [Undercover|
(for Mobile) (for Desktop)

Ad Format Dimensions (pixels) Appear at File Format Location

Large Rectangle 300px/W x 250px/H Mobile, Desktop GIF / PNG / JPG Run-of-Site

Min. SOV

20%

Rate / Week (HD)

$12,000

Minimum Entry Fee is $24,000 (nett).

N G'S Media Kit 2023 #10
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LEADERBOARD

Desktop only

FASHION BEAUTY LIFESTYLE OPINION MAGAZINE FASHION BEAUTY LIFESTYLE OPINION MAGAZINE

Loy Oage RRHEETEE

[PAT MCGRATH] ®Z it ABTi th B 1@IE {

BRI SERETEERANE
(Pot McGrath ] [Pat McGrath Labs |

SKIN FETISH: SUBLIME PERFECTION CONCEALER
SYSTEM

[MINGS B BIRISEHER] TODS [FOREVER 21] RIEEMEKRE ? {HE
WOMEN FW20 PEAEEERRE

[BURBERRY] RICCARDO TISCIi&E#%
EHAI0 B AEEINOVA CHECK# EHEE

Location A Location B

(for Desktop)

Ad Format Dimensions (pixels) Appear at File Format Location Min. SOV Rate (HD)
Leaderboard 970px/W x 250px/H Desktop HTML5: 200KB, GIF / PNG: Run-of-Site 20% $24,000
(Location A+B) Under 1MB, JPG: Under

200KB

Minimum Entry Fee is $48,000 (nett).

M1 NG S MediaKit 2023 #10



M

Ad Format Dimensions (pixels)

Interscroller 320px/W X 480px/H

INTERSCROLLER

Mobile only

& mings-fashion.com

MING/S

INTERSCROLLER

BEAUTY | SKINCARE

JURLIQUE F+#RAR NUTRI-DEFINE SUPREME E
BIEEAT

8§ 6Photos 03 Comments

Jurlique TEIBZ36FR » —HIBBTEARBAPBIRA
BB ROBERNY) - UFFIEV R
5 IWREEYZOBRERR S - BRUBHN®
HBRRAER  BRABRZEABANMETHE -
lurliane ARFFRLLERSRA » FUThRREX 2 2R R.Dran SE#

< M

(for Mobile)

Appear at File Format

Mobile JPG / GIF / HTML 5

Location

Run-of-Site

Min. SOV

20%

Rate / Week (HD)

$12,000

Minimum Entry Fee is $24,000 (nett).

N G'S

Media Kit 2023 #10

25



MOBILE FIRST-VIEW + OVERLAID CRAZY AD

Mobile and Desktop

& mings.hk

FASHION ——

TRENDING: | i5% /8

MOBILE

FIRST-VIEW
OVERLAID

CRAZY AD

7EJEAN-PAUL GAULTIEF
RERMN997ERLHR

BN UNUCKUUVEK FYVEU

(for Desktop)
(for Mobile)

Ad Format Dimensions (pixels) Appear at File Format Location Min. SOV Rate / Week (HD)
Mobile First View + Mobile: Mobile, GIF / PNG Run-of-Site 50% $18,000
Overlaid Crazy Ad 320px/W x 416px/H Deskto / JPG
p
Desktop:
1023px/W X 605px/H

Minimum Entry Fee is $36,000 (nett).

M1 NG S MediaKit 2023 #10



Ad Format

CONTENT SPONSOR

Mobile, Tablet and Desktop

JURLIQUE #} K245 NUTRE-DEFINE SUPREME

Content Sponsor -

Package

1 e-article highlights with Main Visual
@ Section Homepage for one week
(Inclusive of copywriting and web design)

(for Tablet)

MiNGs

(for Desktop)

JURLIQUE 7+#i NUTRI-DEFINE SUPREME % Z A 5

R N

Appear at

Mobile, Tablet, Desktop

File Format

GIF / JPG

Rate (HD)

$40,000

N G'S

Media Kit 2023 #10
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EXPANDABLE CRAZY AD

Mobile only
& mings.hk & mings.hk
RAF SIMONS FW20 | SRSk r—i§naLa
BYERER(E (4
UNDERCOV
(for Mobi Ie) (ot Simoms) (@ (20200 ]
EXPANDABLE >
When land to the
CRAZY AD

page, it will popup
expanded image,

and auto collapse

after 15sec

FEATURED SERIES

Ad Format Dimensions (pixels) Appear at File Format Location Min. SOV Rate / Week (HD)
Expandable Mobile: Mobile GIF / PNG Run-of-Site 50% $15,000
320px/W x 416px/H / JPG

Crazy Ad

300px/W x 250px/H (LREC)

Minimum Entry Fee is $30,000 (nett).

M1 NGS

Media Kit 2023 #10
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DIGITAL ADVERTISING SUMMARY

Rate
Ad Format Dimensions (pixels)  Mobile Site Location Min. SOV /Week
(HKD)
Large Rectangular 300 (W) * 250 (H) v Run-of-Site 20% $12,000
Leaderboard 970 (W) * 250 (H) Run-of-Site 20% $24,000
Interscroller 320 (W) * 480 (H) v Run-of-Site 20% $12,000
Mobile First View + Overlaid Crazy Ad Mobile: Run-of-Site 50% $18,000
320 (W) * 416 (H) v
Desktop:
1023 (W) * 605 (H)
Expandable Crazy Ad 320 (W) * 416 (H) v Run-of-Site 50% $15,000
Content Sponsor - v Run-of-Site 50% $40,000
M1 NG S Media Kit 2023 #10 29



M1 NGS

DIGITAL ADVERTISING SUMMARY

Platform Format Rate (HKD)
Facebook Link Post/ Image Post/ Video Post/ Story $40,000
Instagram Link Post/ Image Post/ Video Post/ Story $35,000
Youtube Video $30,000

Video Production

Quotation upon request

eDM

Solo Email (Unit Rate @$2) $10,000 +

Remarks:

- Social media boosting handling fee (Min. charge $1,500) or 30% of boosting amount
- eDM’s minimum entry fee is $10,000 (net).
- eDM can be designed based on your requests, to be delivered to our readers & One Media

Group's database.
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